Mass Communications-Strategic

Sample Year by Year

Not all courses offered every semester

Year One ¢ EN160
¢ EN130 ¢ PE221
Communications and media are a field that is constantly
¢ GS150 ¢ Bl 104 . .. o A ’
reinventing itself. How long will it be before today’s
¢ SP100 ¢ MC150 technologies give way to new platforms? At a time
¢ MA165 ¢ PY100 when information is consumed more than ever before,
¢ SC100 consumers expect current, relevant communication de-
livered on multiple, dynamic channels. People are in-
creasingly mobile and geographical, political and social
Year Two e PR250 landscapes are changing; all of these have impact on
the way we communicate. In an evolving, intersecting
¢ HS105 ¢ BA232 ) )
industry, employers are looking for students who are
¢ PRI ¢ PLIZ knowledgeable in many areas of communication, both
¢ EN220 ¢ TH105 traditional and digital.
¢ NP 100
¢ AR112
¢ MC205 .
Career Possibilities
Advertising
Year Three ¢ 2 Electives Public Relations
¢ MC210 ¢ 2 Upper Level Radio Host
Electives
¢ PR350 News Reporter
¢ BA332 Production Manager
¢ MC385 Video Editing
¢ PR450
¢ MC310 Graduate Program Possibilities
Strategic Communication
Year Four ¢ 2 Electives English
¢ MC400 ¢ 2 Upper Level Education
Electives
¢ PR401 Journalism
¢ SP405
¢ PR485

¢ SP415




